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Print ad space in Jan–Jul’26 were largely 
stable, with only a marginal 2% dip compared 
to Jan–Jul’25.

Education sector topped with 20% share of Ad 
Space followed by Services with 15% share 
during Jan-Jul’26.

Top 10 categories together accounted for 48% 
share of Ad Space in Print. 3 Out of Top 10 
categories were from Education sectors.

Maruti Suzuki India led the list of advertisers 
in Print in both Jan-Jul’25 and Jan-Jul’26. 7 of 
the Top 10 advertisers from Jan-Jul’25 were 
still in the Top 10 of Jan-Jul’26.

Among categories Multiple Courses saw the 
highest growth in absolute Print ad space in 
Jan-Jul’26 vs. Jan-Jul’25 followed by Retail 
Outlets-Jewellers and Ecom-Other Services.

Hindi and English language publications 
together contributed more than 60% share of 
ad volume during both Jan-Jul’25-26.

Sales Promotions accounted for 28% of Print 
Ad Space in Jan-Jul 2026, led by Multiple 
Promotions (45%) followed by Discount 
Promotions.

Allen Career Inst was the top brand in Print 
during Jan-Jul’26 followed by LIC Of India. 
During Jan-Jul’26, there were total 108 K+ 
brands advertised in Print.



Indexed Growth of Ad Space in Print

Source: TAM AdEx    Period : Jan-Jul’25-26

 Print ad space in Jan–Jul’26 were largely stable, with only a marginal 2% dip compared to Jan–Jul’25.
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 Top 3 Publications Languages remained same in both Jan-Jul’25 and Jan-Jul’26.

 Hindi and English language publications together contributed more than 60% share of ad volume during both Jan-Jul’25-26.

Print: Publication Language during Jan-Jul’26 & Jan-Jul’25

Source: TAM AdEx    Note: Figures are based on Col*Cms for Print; excluding house ads Period : Jan-Jul’25-26

Publication Language % Share

Hindi 37%

English 29%

Marathi 8%

Kannada 5%

Telugu 5%

Others (8) 15%
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 Sales Promotion advertising covered 28% share of Ad Space in Print during Jan-Jul’26.

 Among Sales Promotions, Multiple Promotion was on top with 45% share of Ad Space followed by Discount Promotion.

 Top 2 Sales Promotions together covered 85% share of Ad Space during Jan-Jul’26.

Ads with Sales Promotions: Jan-Jul’26

Source: TAM AdEx    Period : Jan-Jul’26Note: Figures are based on Col*Cms for Print; excluding house ads
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1. Multiple Promotion 45%

2. Discount Promotion 40%

3. Exchange Promotion 5%

4. Add On Promotion 3%

5. Volume Promotion 3%

Others (4) 3%



DISCLAIMER

TAM has made every effort to ensure that the information in this report is appropriate/correct, however TAM does not 

assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused by 

errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The content 

of the report is only for information and awareness purposes only and not intended to substitute any professional 

advice regarding its usages. Before any reference or use of this report in manner kindly connect with TAM Media 

Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.
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