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2025 TELEVISION ADVERTISING RECAP:
UNRAVELING THE YEAR
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A Television advertisement (also called a television commercial, commercial, ad
TV advert or simply an advert) is a span of television programming produced and paid for
by an organization. It conveys a message, aimed to market a product or service.

TAM AdEx monitors more than 600+ TV Channels

This section mainly focuses on understanding the advertising trends in comparison to the
past 5 years, Monthly Trends, Top Spenders (Categories , Advertisers & Brands), Co-
Branding Ads associated with Movies & Celebrity Endorsement on TV.
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Highlights 7'M

Ad Volumes on Television dropped by 11%
during Y 2025 compared to Y 2024.

The 2nd Quarter of 2025 saw a 6% growth
compared to the 1st quarter.

F&B sector topped with 21% share of ad volumes
followed by Personal Care/Personal Hygiene
Sector with 15% share.

Hindustan Unilever retained its 1% position
with 14% share of ad volumes in Y 2025 over
Y 2024.

7 out of Top 10 brands were from Reckitt
Benckiser (India) and only 1 brand from HUL
during Y 2025.

Toilet/Floor Cleaners among all the categories
06 saw highest increase in Ad secondages with
growth of 13%.

Retail Outlets-Jewellers ascended to 9th
07 position in Y 2025 compared to its 16th
position in Y 2024.

Top 5 channels genres accounted for more
08 than 92% share of ad volumes during both
Y 2024-25.

09 Toilet Soaps category dominate the ad
volumes shares during both Y 2024-25.

Brands associated with Pushpa 2 covered 23% of
10 the total share of co-brands ads during Y 2025.




Television Ad Volumes Adjusted by 11% in 2025 vs. 2024 T'M
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6,918
89 6,048

Y 2024 Y 2025 Jan-Mar'25 Apr-Jun'25 Jul-Sep'25 Oct-Dec'25

. J \_ J
Index: Y 2024=100

4 N

= Ad volumes registered an 11% year-on-year decline in 2025 versus 2024.

®— = While Q2 2025 recorded a 6% sequential growth over Q1, momentum softened toward the year-end, with Q4 volumes —®
falling 10% compared to Q3.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2024-25




‘Food & Beverages’: The Leading Sector with 21% share of Ad Volumes T’M
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| Rank | [ Top Sectors | | Rank inY 2024 |
1 Food& Beversies
2 Personal Care/Personal Hygiene 2 |
3 Services 3 |
4 Household Products 9
5 Personal Healthcare 49
6 Laundry L 6 |
7 Building, Industrial & Land Materials/Equipments ZZ3 8 |
8 Hair Care
9  Auto 9 |
10 Banking/Finance/Investment
Others 13%
é N

= Compared to Y 2024, Top 6 Sectors retained their respective positions in Y 2025.
@®— = Building, Industrial & Land Materials/Equip was the only sector that observed positive rank shift in Y 2025 over Y 2024. —®
®= The top 10 sectors collectively added 87% share of ad volumes during Y 2025.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2025




Categories Y 2025: “Toilet Soaps’ topped the list TrM
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= During Y 2025, Toilet Soaps, Toilet/Floor Cleaners & Washing Powders/Liquids categories retained their Top 3 positions

with 6%, 6% and 4% ad volumes share respectively over Y 2024.

= Retail Outlets-Jewellers ascended to 9t position in Y 2025 compared to its 16t position in Y 2024.

= Together, the top 10 categories added 32% share of ad volumes.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2025




Leading Advertisers: FMCG Players ruled among the Top 10 T’M
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Top 10 Advertisers (Y 2025): [7,750+] | (YR;(;121(4)
1. Hindustan Unilever 1
2. Reckitt Benckiser (India) 2
3. Godrej Group 4
4. Procter & Gamble 5
5. Cadburys India 6
6. Coca Cola India 12
7. Tata (G) 3
8. Glaxo Smithkline 8
9. Nestle India 15
10. ITC 7
/= In 2025, Hindustan Unilever emerged as the leading advertiser, accounting for 14% of total ad volumes. N

= The top 10 advertisers together covered 44% ad volumes shares in Y 2025.
o— —@
= Coca-Cola India and Nestlé India were the only new entrants to the top 10 in 2025, securing the 6th and 9th positions,

‘ respectively—up from 12th and 15th ranks in 2024. '

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2025




Leading Brands in Y 2025: ‘Dettol Toilet Soaps’ topped the list TI’M
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Top 10 Brands (Y 2025): [11,050+]

Dettol Toilet Soaps

Harpic Power Plus 10x Advanced
Dettol Antiseptic Liquid

Jio Hotstar App

Lizol All In 1 Top 10 Brands contributed 10%
Harpic Bathroom Cleaner share of Television Ad Volumes
Lizol Shakti

Harpic Power Plus 10x Total Clean
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Close Up Ever Fresh

Sensodyne Tooth Paste (GSK) /
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= Reckitt Benckiser (India) demonstrated strong brand dominance in 2025, with 7 of its brands featuring in the Top 10.
®—— = Lizol Shakti recorded a significant year-on-year rise, climbing over 17 positions to secure the 7th rank in 2025. —9

= The Y 2025 rankings saw two new entrants—Lizol Shakti and Sensodyne Toothpaste (GSK) compared to Y 2024.

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2025




Top Growing Categories: 170+ Categories registered Positive Growth TfM
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Top 10 Growing Categories (Y 2025)
| (based on highest increase in Ad Volumes) Growth
1

Toilet/Floor Cleaners 13%
2 Vocational Training Institute 2.5 Times
3 Ecom-Online Shopping 24%
4 Aerated Soft Drink 15%
5  Retail Outlets-Jewellers 13%
6  Non Aerated Soft Drink 19%
7  Ecom-Financial Services 26%
8  Branded Jewellery 76%
9  Ecom-Matrimonials 35%
10 Chocolates 5%
[ B,

= Toilet/Floor Cleaners among the categories saw highest increase in Ad secondages with growth of 13%.
@®— " Whileinterms of percent growth, Vocational Training Institute leads among top 10 with 2.5 time growth during Y 2025 —®
compared to Y 2024.

—

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2024-25




Top 5 Channel Genres Y 2025: GEC and News had 56% of Ad Volumes TrM
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% = GEC \ GEC
News 30%

News
. Movies
Channel Genres = Movies Channel Genres
Y 2025 = Music Y 2024 = Music
m Kids 22% K
Others (6)

m Others (6) 26%
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= GEC was the leading Channel Genre with 30% share of ad volumes in both Y 2024 and Y 2025.

= Top 5 channels genres accounted for more than 92% share of ad volumes during both Y 2025 and Y 2024.

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2024-25



Co-Branding Ads with Movies - Y 2025 ‘M
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Movies partnered with brands for 570+ hours of TV ads in 2025

Co-branded advertising has garnered a lot of traction in past few years. A brand and movie
both form an alliance to work together, creating marketing synergy.

On television, there have been various co-branding efforts, which have created fantastic
symbiotic relationship between the brands and movies.

TAM AdEx monitors co-branding ads in association with movies on television. In this section,
we have showcased the co-branding advertising scenario on the TV channels.




Co-branded Ads: 571 Hours of Co-branded ads in 2025 T’M
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‘ Top 10 Brands Associated with Movies

Comfort Fabric Conditioner 23%
2 Cadbury Gems 18%
3 Dr Ortho Strong Oil 8%
4 Action Tesa Boilo 6%
5 Cycle 3 In 1 Parampara 4%
6 Vim Shudhham 4%
7 Pet Saffa 3%
8 Action Tesa HDHMR Board 2%
9 Bharat Masala 2%
10 Jolly Fat Go Range Of Products 2%

= Comfort Fabric Conditioner was the top brand associated with movies with 23% share of Co-Branding Ad Volumes.
@— " The top brand Dr Ortho Strong Oil partnered with 5 movies and one of them was ‘Raid 2’. —

= Brands associated with Pushpa 2 covered 23% of the total share of co-brands ads during Y 2025.

—

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2024-25




Nearly 60 Movies Partnered with Brands TI'M
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Top 10 Movies in Co-Branding C];);l:ltd(;f

120 Bahadur

Fateh

Ground Zero

Mere Husband Ki Biwi
De Pyaar De 2

Jolly LLB 3

Raid 2

Maa

Maalik

Projapati 2
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= The movie ‘120 Bahadur’ partnered with highest number of brands i.e. 7 in Y 2025.

= ‘Fateh’ movie had 6 Co-Brandings while 4 other movies associated with 5 brands each in Y 2025.

—

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Y 2025
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DISCLAIMER

TAM has made every effort to ensure that the information in this report is appropriate/correct, however TAM does not
assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused by
errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The content
of the report is only for information and awareness purposes only and not intended to substitute any professional
advice regarding its usages. Before any reference or use of this report in manner kindly connect with TAM Media

Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.




A Division of TAM Media Research

8 RAM
R>?D

For Geo-Targeting

Jlgl tal AdEx

ON Dala Monetisation

e ek *NQ | oo

Group

for business solutions

Website Link: www.tamindia.com




