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1.

Ad volumes on TV decreased by 24% during Y 
2023 over Y 2022 for E-Commerce Sector. 

Jul-Sept’23 witnessed growth of 10% for E-
Commerce Sector over Jan-Mar’23.

On Print, ad space of E-Commerce observed de-
growth of 2% in Y 2023 over Y 2019.

In Quarterly Trends of Y 2023, ad space of Q’4 
decreased by 21% over Q’1.

The top 10 advertisers contributed 50% share of ad 
volumes with Amazon Online India leading the list in Y 
2023.

News was the top Channel Genre for E-Commerce 
Sector with 32% share of ad volumes.

During Y 2023, English was the top publication 
language with 47% share of ad space.

Among the 4 zones, North was the leading 
territory with 36% share of ad space in Y 2023.

Period : Y 2023Highlights – Part 1

Television Print



7.5.

6.

There was 52% of de-growth in ad volumes of 
Radio for E-Commerce Sector in Y 2023 over Y 
2019.

Ad volumes during Q’4 of Y 2023 declined by 52% 
compared to Q’1 of Y 2023.

On Digital, ad impressions for E-Commerce Sector 
reflected massive growth of 34% in Y 2023 over Y 
2022.

4th quarter of Y 2023 observed significant growth of 2 
Times compared to 1st quarter of Y 2023.

Maharashtra secured 1st position for E-Commerce 
advertising with 22% share of ad volumes in Y 
2023.

Advertising for Auto Sector was highly preferred in 
Evening and Morning time-bands on Radio.

Period : Y 2023Highlights – Part 2

8.

Amazon Online India continued to be the top 
advertiser with 13% share of ad impressions in Y 2023 
over Y 2022.

Programmatic topped with 86% share of transaction 
method for E-Commerce Sector in Y 2023.

Radio Digital



TV



Ad Volumes for E-Commerce Sector on TV
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Quarterly Trends : Y 2023

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2019-23

 The E-Commerce sector has seen a notable increase in ad volumes since 2019, with 2021 marking the peak growth at 56% above 2019 
levels. In 2023, there was still a modest growth of 6% over 2019.

 However, when compared to 2022, 2023 experienced a significant decline of 24% in ad volumes.
 Analyzing the quarterly trends of 2023, we observed growth in Q2 and Q3 by 7% and 10% respectively over Q1, whereas Q4 saw an 8%

decrease from Q1.



Top 10 Advertisers from E-Commerce Sector on TV

Top 10 Advertisers
% 

Share

Amazon Online India 11%

Reliance Jio Infocomm 9%

FX Mart 6%

One97 Communications 4%

Policybazaar Insurance Brokers 4%

Flipkart.Com 4%

Reliance Retail 3%

Indya Interactive Services 3%

People Interactive 2%

Matrimony.Com 2%

 Amazon Online India remained the top advertiser in the E-Commerce sector during 2023, maintaining its lead from 2022. 
 Collectively, the top 10 advertisers in 2023 accounted for a substantial 50% of TV ad volumes.
 Notably, Reliance Jio Infocomm, One97 Communications, and People Interactive made significant strides, securing spots 

in the top 10 list for 2023 compared to 2022.

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Top 10 Brands from E-Commerce Sector on TV

 In 2023, Jiocinema App made a remarkable leap to the 1st position, capturing 9% of ad volumes, a significant rise from its 
48th position in 2022. Conversely, Amazon.in dropped to the 4th position in 2023 after leading the rankings in 2022.

 On TV, four OTT brands broke into the top 10 list of E-Commerce sector in 2023 compared to 2022.
 The top 10 brands collectively added 48% share of ad volumes.

Top 10 Brands  % Share

Jiocinema App 9%

Phonepe 6%

Watcho 6%

Amazon.In 4%

Amazon Prime Video 4%

Paytm.Com 4%

Policybazaar.Com 4%

Zee5 4%

Disney+ Hotstar 3%

Flipkart.Com 3%

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Top Channel Genres preferred by advertisers of E-Commerce Sector on TV

 In 2023, advertisers in the E-Commerce sector predominantly favored the News channel genre, which garnered a 
significant 32% share of ad volumes.

 Combined, the News and GEC genres captured an impressive 53% of the total ad volumes.

Channel Genres % Share

News 32%

GEC 21%

Movies 21%

Music 8%

Sports 7%

Others (5) 4%

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Top 10 Program Genres of E-Commerce Sector on TV

 In 2023, the News Bulletin genre emerged as the top choice for promoting E-Commerce sector brands on television.

 The leading two program genres, News Bulletin and Feature Films, collectively accounted for 47% of the total ad volume 
share in the E-Commerce sector on TV.

Program Genres % Share

News Bulletin 25%

Feature Films 22%

Drama/Soap 12%

Film Songs 6%

Cricket 5%

Interviews/portraits/Discussion 2%

Cartoons/Animation 2%

Music Shows/Songs 2%

Action/Thriller 2%

Reviews/Reports 2%

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Time band analysis for E-Commerce advertising on TV

 In 2023, Prime Time secured the largest share of ad volumes for E-Commerce advertising, capturing 30%.

 Combined, the Prime Time, Afternoon, and Morning time bands contributed to a substantial 68% of the total ad 
volumes.

11%

16%

21%

10%

30%

11%

Early Morning
6:00 to 08:59

Morning
09:00 to 11:59

Afternoon
12:00 to 15:59

Evening
16:00 to 17:59

Prime Time
18:00 to 22:59

Night
23:00 to 05:59

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Preference of ad size by advertisers of E-Commerce Sector on TV

57%

31%

8%
4%
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 In Y 2023, advertisers from E-Commerce Sector preferred 20-40 seconds ad size on TV.

 20-40 seconds and <20 seconds ads together covered 88% share of ad volumes.

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Print



Ad Space for E-Commerce Sector in Print
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Quarterly Trends : Y 2023

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social ads

 Ad space in print for the E-com sector saw significant growth in 2021 and 2022, with increases of 46% and 62%, respectively, 
compared to 2019. However, both 2020 and 2023 experienced declines in ad space, with reductions of 18% and 2%, respectively, 
relative to 2019.

 Additionally, in 2023, ad space for the e-commerce sector decreased by 40% compared to 2022.
 Indexed ad space for the second, third, and fourth quarters of 2023 fell by 13%, 44%, and 21%, respectively, compared to the first 

quarter of the same year.
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Top 10 Advertisers from E-Commerce Sector in Print

Top 10 Advertisers % Share

Aura Services N V 9%

Amazon Online India 8%

Super Market Grocery Supplies 7%

Fairplay 6%

Facebook Inc. 5%

Reliance Retail 5%

Bundl Technologies 3%

Netflix International B V 3%

Flipkart.Com 2%

Easy Trip Planners 2%

 After ranking 15th in 2022, Aura Services N V ascended to the 1st position in 2023, capturing a 9% share of ad space. 
Conversely, Reliance Retail shifted to the 6th position in 2023, down from its 1st position in 2022.

 Among the top 10 advertisers, 7 were new entrants in 2023 compared to 2022.
 Collectively, the top 10 advertisers accounted for a 50% share of ad space.

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social adsPeriod : Y 2023



Top 10 Brands from E-Commerce Sector in Print

 Lotus365.Com was the top E-Commerce brand with 9% share of ad space during Y 2023.
 Total 6 brands made headway in the top 10 brand list during Y 2023 over Y 2022.
 11exch.Com was the only exclusive brand from E-Commerce Sector during Y 2023 over Y 2022.
 Top 10 brands had a combined share of 43% in Y 2023.

Top 10 Brands % Share

Lotus365.Com 9%

Bigbasket.Com 7%

Fairplay 6%

Whatsapp 5%

Jiomart.Com 4%

Amazon.In 3%

Easemytrip.Com 2%

Unacademy 2%

11exch.Com 2%

Amazon Prime 2%

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social adsPeriod : Y 2023



Newspaper: Publication Language and Genre for E-Commerce Sector in Print

Publication Genre % Share

General Interest 93.6%

Business/Finance/Economy 6.2%

Focus on Advertising on General Interest Newspapers by 

advertisers

 For E-Commerce Sector, English was the top Publication Language with 47% share of ad space in Y 2023.
 Top 5 publication languages collectively added 92% share of ad space.
 General Interest publication genre had 93.6% share of E-Commerce Sector’s ad space.

Publication Language % Share

English 47%

Hindi 33%

Marathi 6%

Kannada 3%

Gujarati 3%

Others (8) 8%

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social adsPeriod : Y 2023



Zone % Share

North Zone 36%

West Zone 27%

South Zone 25%

East Zone 12%

Top 2 Cities - East Zone

Kolkata

Patna

Top 2 Cities – West Zone

Mumbai

Pune

Top 2 Cities - North Zone

New Delhi

Chandigarh

Zone wise Advertising share of E-Commerce Sector in Print

Top 2 Cities – South Zone

Bangalore

Hyderabad

 North Zone was the leading territory with 36% share of ad space for E-Commerce Sector in Y 2023.

 New Delhi & Mumbai were top 2 cities in overall India during Y 2023.

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social adsPeriod : Y 2023



51% 48%

1%

Brand Promotion Sales Promotion Others

50%

31%

17%
1% 0.3%

Discount Promotion Multiple Promotion
Contest Promotion Add On Promotion
Others(4)

Sales Promo

Advertising Promotions of E-Commerce Sector in Print

 In Y 2023, Sales Promotion for E-Commerce Sector accounted 48% for of ad space in Print medium.

 Among Sales Promotions, Discount Promotion occupied 50% share of the pie followed by Multiple Promotion with 
31% share in Y 2023.

Note: Figures are based on Ad Space for Print; excluding house ads, promos and social adsPeriod : Y 2023



Radio



Ad Volumes for E-Commerce Sector on Radio
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Quarterly Trends : Y 2023

Note: Figures are based on Secondages for Radio; Commercial ads only; excluding promos and social ads

 Ad volumes on Radio for the e-commerce sector increased by 1% in 2022 compared to 2019. 
 However, 2020, 2021, and 2023 saw declines of 46%, 38%, and 52%, respectively, compared to 2019. Additionally, there 

was a 53% decrease in ad volumes on Radio in 2023 compared to 2022.
 The second quarter of 2023 experienced a 1% growth in Radio ad volumes, but the third and fourth quarters saw declines 

of 18% and 35%, respectively, compared to the first quarter of 2023.

100

54
62

101

48

Y 2019 Y 2020 Y 2021 Y 2022 Y 2023

INDEXED AD VOLUME GROWTH

Period : Y 2019-23



Top 10 Advertisers from E-Commerce Sector on Radio

Top 10 Advertisers % Share

Reliance Retail 8%

Multi-Verse Technologies 6%

Sobek Auto India 4%

Fairplay 4%

Ananda Offset 4%

One97 Communications 4%

Samast Technologies 3%

Makemytrip India 3%

FX Mart 3%

Straybox 2%

 Reliance Retail was the top Advertiser on Radio for E-Commerce Sector with 8% share of ad volumes in Y 2023.
 During Y 2023, Ananda Offset and Straybox were exclusive advertisers on Radio compared to Y 2022.
 Out of the top 10 advertisers displayed above, 5 of them were new entrants during Y 2023 over Y 2022.
 Top 10 advertisers covered 41% share of ad volumes on Radio.

Note: Figures are based on Secondages for Radio; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Top 10 Brands from E-Commerce Sector on Radio

 Mirchi Plus remained the leading brand on Radio with 16% share of ad volumes during Y 2023 over Y 2022.
 Friendsdigital.Com was the only exclusive brand present in the top 10 list from E-Commerce Sector in Y 2023 over Y 2022.
 There were total 5 new entrants from E-Commerce Sector in the above displayed list in Y 2023 compared to Y 2022.
 The top 10 brands collectively added 54% share of ad volumes.

Top 10 Brands % Share

Mirchi Plus 16%

MYN App 6%

Jiomart.Com 6%

Olxautos.In 4%

Fairplay 4%

Friendsdigital.Com 4%

Paytm.Com 4%

Magicpin 3%

Makemytrip.Com 3%

Phonepe 3%

Note: Figures are based on Secondages for Radio; Commercial ads only; excluding promos and social adsPeriod : Y 2023



22%

11%

10%
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4% 1%

Maharashtra Delhi Gujarat Karnataka

West Bengal Uttar Pradesh Tamil Nadu Andhra Pradesh

Rajasthan Madhya Pradesh Kerala

State-wise share of E-Commerce Sector advertising on Radio

 Maharashtra dominated the top states for E-Commerce Sector advertising with 22% share of ad volumes in Y 2023.

 Top 5 states for E-Commerce Sector advertising added 62% share of ad volumes.

Note: Figures are based on Secondages for Radio; Commercial ads only; excluding promos and social adsPeriod : Y 2023



35%

21%

38%

6%

Time band analysis for E-Commerce advertising on Radio

Morning
6:00 to 10:59

Afternoon
11:00 to 16:59

Evening
17:00 to 21:59

Night
22:00 to 05:59

 Advertising for E-Commerce Sector was highly preferred in Evening and Morning time-bands on Radio.

 73% share of E-Commerce ad volumes were in Morning and Evening time-bands collectively in Y 2023. 

Note: Figures are based on Secondages for Radio; Commercial ads only; excluding promos and social adsPeriod : Y 2023



Digital



Ad Impression for E-Commerce Sector on Digital
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Quarterly Trends : Y 2023

Note: Figures are based on Impressions for Digital;

 Ad impressions on Digital for E-Commerce Sector have remarkably increased over the period of Y 2021 to Y 2023. There was growth of 
almost 3 Times, 4 Times and 5 Times during Y 2021, Y 2022 & Y 2023 respectively compared to Y 2019. But, ad impressions in Y 2020 
decreased by 64% over Y 2019.

 For E-Commerce Sector, there was growth of 34% in ad impressions during Y 2023 over Y 2022.
 While analyzing quarterly trends of Y 2023, we discovered there was significant growth of 89%, 80% and 2 Times in Q’2, Q’3 & Q’4 over 

Q’1.
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Top 10 Advertisers from E-Commerce Sector in Digital

Top 10 Advertisers % Share

Amazon Online India 13%

Flipkart.Com 2%

Bolster Creative 2%

Playgames 24*7 2%

Facebook Inc. 2%

Squarex 2%

Reliance Jio Infocomm 1%

ROQ Technology 1%

Reliance Retail 1%

Blink Commerce 1%

 On Digital, Amazon Online India retained its 1st position with 13% share of ad impressions in Y 2023 over Y 2022.
 Squarex and ROQ Technology were exclusive advertisers from E-Commerce Sector during Y 2023 over Y 2022.

Also, there were 4 new entrants in the top 10 advertisers in Y 2023 over Y 2022.
 Together, the top 10 advertisers had 27% share of ad impressions on Digital.

Note: Figures are based on Impressions for Digital;Period : Y 2023



Top 10 Brands from E-Commerce Sector on Digital

 The top 10 brands together accounted for 24% share of ad impressions with Amazon.In leading the list in Y 2023.
 Sqrx.Com and ROQ.Ai were exclusive brands on Digital from E-Commerce Sector during Y 2023 over Y 2022.
 Among the top 10 brands, 4 of them were new entrants in Y 2023 over Y 2022. 

Top 10 Brands % Share

Amazon.In 8%

Amazon Prime Video 3%

Flipkart.Com 2%

Linktr 2%

My11circle 2%

Facebook.Com 2%

Sqrx.Com 2%

Amazon Mini TV 2%

Jiocinema App 1%

ROQ.Ai 1%

Note: Figures are based on Impressions for Digital;Period : Y 2023



86%

7% 4%
2% 1%

Programmatic Ad Network

Programmatic/Ad Network Direct

Others(2)

Programmatic was the top transaction method for Digital advertising

Transaction Methods of Digital Advertising in E-Commerce Sector

 Programmatic secured 1st position with 86% share of transaction method for Digital advertising of E-Commerce 
Sector in Y 2023.

 Programmatic and Ad Network transaction methods together added 93% share of ad impressions.

Note: Figures are based on Impressions for Digital;Period : Y 2023



DISCLAIMER

TAM has made every effort to ensure that the information in this report is appropriate/correct, however TAM does not 

assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused by 

errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The 

content of the report is only for information and awareness purposes only and not intended to substitute any 

professional advice regarding its usages. Before any reference or use of this report in manner kindly connect with TAM 

Media Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.
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