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Quarterly Report (Jul-Sept'23)
ADVERTISING ON NEWS GENRE

Source: AdEx India (A Division of TAM Media Research)
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Advertising Overview on Television (News Genre) T’M

A Television advertisement (also called a television commercial, commercial, ad
TV advert or simply an advert) is a span of television programming produced and paid for
by an organization. It conveys a message, aimed to market a product or service.

TAM AdEx monitors more than 600+ TV Channels

This section mainly focuses on understanding the GEC advertising trends in comparison to
the past 3 Half Yearly Period Jan-Jun, Top Spenders (Categories , Advertisers & Brands)
and Channel Genres.
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Highlights JUL-SEPT'23: NEWS GENRE

p
NEWS Genre ad volumes saw 1% rise in Jul-

Sept’23 compared to Jan-Mar’23.
\_

‘Banking/Finance/Investment’ sector entered
among the top 10 list of sectors during Jul-
kSept’23 compared to Apr-Jun’23.

J

p
‘Cars’ Category ascended to 15t position during

Jul-Sept’23 compared to Apr-Jun’23.
\_

\

‘LIC of India’ entered the top 10 advertisers list

in Jul-Sept’23 and secured 7t position,
compared to its 11t position in Apr-Jun’23.
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‘Lalithaa Jewellery’ was the leading brand in News
Genre. 3 out of Top 10 brands were from ‘Reckitt
Benckiser (India)’.

N

‘Mortgage Loans’ category saw highest increase in
secondages with growth of 55%. 180+ categories

Kregistered Positive growth.
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During Jan-Jun’23, ‘Hindi News’ was the leading

Subgenre for advertising with 17% share of ad volumes. J
L




Television Ad Volumes in News Genre during Jul-Sept’23 and Apr-Jun’23 Vs Jan-Mar’23 TI’ M
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Indexed Growth in Ad Volumes
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= Television ad volumes in News Genre witnessed growth in both Apr-Jun’23 and Jul-Sept’23 by 7% and 1% respectively
compared to Jan-Mar’23.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jan-Sept’'23

= Whereas, News Genre observed de-growth in ad volumes in Jul-Sept’23 by 7% compared to Jul-Sept’22.




‘Services’ was the leading Sector with 15% share of News Genre Ad Volumes TI’ M

| Rank | [ Top Sectors |
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Services

Food & Beverages

Personal Healthcare

Personal Care/Personal Hygiene

Auto

Building, Industrial & Land Materials/Equipments
Household Products
Banking/Finance/Investment

Education

Personal Accessories

Others
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% Share

| Rankin Apr-Jun’23 |
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= The top 10 sectors together added 80% share of ad volumes during Jul-Sept’23.

Source: TAM AdEx

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
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Services and Food & Beverages Sectors retained their 1stand 2" positions during Jul-Sept’23 compared to Apr-Jun’23.

= ‘Banking/Finance/Investment’ was the only new entrant in top 10 list of sectors during Jul-Sept’23 over Apr-Jun’23.

99

Period : Jul-Sept’'23



‘Cars’ led the News Genre Categories Jul-Sept’23 TI’M

| Rank | [ Top 10 Categories ] | Ranks—Apr-Jun'23 | & e

1. Cars ) 5% | < 3 ]

2. Retail Outlets-Jewellers

3. Spices m < 4 ]

4. Toilet Soaps m m
5. Ecom-Media/Entertainment/Social Media <I|

6. Corporate/Brand Image M
7. Multiple Courses —O- 2 ]

8. Toilet/Floor Cleaners — i

0. Tooth Pastes —_— m M
10. Range of OTC Products —

‘ ‘During Jul-Sept’23, Cars ascended to 1%t position with 5% share of ad volumes compared to its 3" position in Apr-Jun’23.

= Toilet Soaps, Corporate/Brand Image and Tooth Pastes were the entrants in the top 10 Categories list during Jul-Sept’23
over Apr-Jun’23.

= Together, the top 10 categories added 27% share of ad volumes in Jul-Sept’23.
= Retail Outlets-Jewellers descended to 2" position in Jul-Sept’23 compared to its 1t position in Apr-Jun’23.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jul-Sept’23



Source: TAM AdEx

Total Advertisers: 3,174
Leading Advertisers:

Reckitt Benckiser (India)

Leading Advertisers NEWS Genre: Reckitt Benckiser (India) was the leading Advertiser
during Q’1, Q’2 & Q’3 of 2023.

Total Advertisers: 2,981
Leading Advertisers:

Reckitt Benckiser (India)

M
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Total Advertisers: 3,071

Leading Advertisers:
Reckitt Benckiser (India)

Life Insurance Corporation Of India

Hindustan Unilever

Hindustan Unilever

Hindustan Unilever

Lalithaa Jewellery Mart

Godrej Consumer Products

Patanjali Ayurved

GCMMF (Gujarat Coop Milk Mkt Fed)

Patanjali Ayurved

GCMMF (Gujarat Coop Milk Mkt Fed)

Godrej Consumer Products

Lalithaa Jewellery Mart

Godrej Consumer Products

SBS Biotech

SBS Biotech

Vishnu Packaging

Patanjali Ayurved

Life Insurance Corporation Of India

Mahashiya Di Hatti

FX Mart

Mahashiya Di Hatti

Reliance Retail

Mahashiya Di Hatti

GCMMF (Gujarat Coop Milk Mkt Fed)

SBS Biotech

Amazon Online India

Amazon Online India

66

= The top 10 advertisers collectively added 24% share of ad volumes in Jul-Sept’23.

= During Jul-Sept’23, Life Insurance Corporation of India was the only new entrant in the top 10 advertisers list compared to Apr-Jun’23.

= Reckitt Benckiser (India) was the leading advertiser in Jul-Sept’23 with 7% share of ad volumes. Also, Hindustan Unilever, SBS Biotech and
Amazon Online India retained their 2", 6t and 10t position during Jul-Sept’23 compared to Apr-Jun’23.
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Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads

Period : Jan-Sept’23



‘Lalithaa Jewellery’ was the leading brand on News Genre during Jul-Sept’23 TI'M
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Total Brands: 4.6K+ Total Brands: 4.2K+ Total Brands: 4.5K+
Leading Brands: Leading Brands: Leading Brands:

Vimal Elaichi Pan Masala Lalithaa Jewellery Lalithaa Jewellery
ITV Media Institute-VC Phonepe Dettol Toilet Soaps
Jiocinema App Dr Ortho Oil & Capsule Policybazaar.Com
Dettol Antiseptic Liquid Dettol Antiseptic Liquid Patanjali Dant Kanti
Lizol All'In 1 Lux Cozi Adani Group
Harpic Power Plus 10x Max Clean Lizol AllIn 1 Lizol AllIn 1
Policybazaar.Com Ultratech Cement Dettol Antiseptic Liquid
Dalmia Cement Patanjali Dant Kanti Dr Ortho Oil & Capsule
Action TESA HDHMR Board Adani Group LIC-Corporate
LIC-Corporate Harpic Power Plus 10x Max Clean Ultratech Cement

"suring Jul-Sept’23, 4.5K+ brands were present on Television Advertising for News Genre.

= Compared to Apr-Jun’23, Dettol Toilet Soaps, Policybazaar.Com and LIC-Corporate were new entrants in the top 10 brand list
during Jul-Sept’23.

= Lalithaa Jewellery retained its 1%t position during Jul-Sept’23 compared to Apr-Jun’23.

= Qut of the top 10 brands, 3 of them belonged to Reckitt Benckiser (India) in Jul-Sept’23. ’_,_

Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jan-Sept’23



Top Growing Categories : 180+ Categories registered Positive Growth
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Top 10 Growing Categories (Jul-Sept'23) G h
(based on highest increase in actual Ad Volumes) e

Cars 33%
Pesticides 4 Times
Toilet Soaps 42%
Corporate/Brand Image 47%
Ecom-Financial Services 44%
Rubs And Balms 2 Times
Mortgage Loans 55%
Ecom-Online Shopping 48%
Milk Beverages 46%
Cellular Phones-Smart Phones 5 Times

Genre .

Jul-Sept’23.

T'M

@& ov Data Monetisation

Source: TAM AdEx

= ‘Mortgage Loans’ category saw highest increase in Ad secondages with growth of 55% on Television Advertising for News

= |nterms of growth % among Top 10 categories, Cellular Phones-Smart Phones witnessed highest growth of 5 Times during

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads
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Period : Jul-Sept'23



Top 5 Channel Subgenres in NEWS: Jul-Sept’23 TI'M
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® Hindi News
13% Bengali News

m Telugu News

L 4

6%

m Hindi Regional News

B Assam News
Subgenres 12%

Jul-Sept’23

m Tamil News

7% Kannada News

Marathi News

8% Malayalam News

3% B Gujarati News
Others (10)

= During Jul-Sept’23, ‘Hindi News’ was the leading Subgenre for advertising on News Genre with 17% share of ad volumes.

= Top 5 Channel Subgenres accounted for 54% share of ad volumes during Jul-Sept’23.
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Source: TAM AdEx Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jul-Sept'23
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DISCLAIMER

TAM has made every effort to ensure that the information in this report is appropriate/correct, however TAM does not
assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused by
errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The content
of the report is only for information and awareness purposes only and not intended to substitute any professional

advice regarding its usages. Before any reference or use of this report in manner kindly connect with TAM Media

Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.
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