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Top 10 Advertisers and Brands of Travel and Tourism* Category on Digital

Top 10 Advertisers Top 10 Brands

Dubai Comm/Tour Promotion Brd 14% Dubai Tourism 14%
Kayak 14% Kayak.Co.In 14%
Orissa Tourism Dev Corp 8% Eco Retreat Odisha 8%
Cleartrip Travel Services 7% Cleartrip.Com 7%
Tourism Authority Of Thailand 7% Thailand Tourism 7%
Karnataka State Tourism Devp Corp 6% The Golden Chariot 6%
Makemytrip India 6% Makemytrip.Com 6%
Australia Tourism 3% Australia.Com 3%
Tripadvisor.In 3% Tripadvisor.In 3%

Tourism New South Wales 3% Sydney.Com 3%

Top 10 Advertisers had 70% share of Ad Insertions during Jan-Mar'23 with Dubai Comm/Tour
Promotion Brd on top of the list adding 14% share.

during first quarter of Y 2023.
|

Note: Figures are based on Ad Insertions for Digital; Travel and Tourism* = Travel & Tourism including Ecom-Travel & Tourism Period : Jan-Mar'23

T M There were 950+ advertisers and 1000+ brands from category Travel and Tourism* advertising
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Utilization of Creative Types and Digital Platforms in the Category

Creative Types Digital Platforms

4_0
84% sop 2%1%

71%

Jan-Mar'22 Jan-Mar'23
W Display ™ Video

25%

® Desktop Display =~ ® Mobile Display i Desktop Video
i Mobile Video ® [n APP Display ® In App Video

Display Ads had more than 70% share of category Ad Insertions during Jan-Mar’23 and Jan-Mar’22.
Video Ads of Travel and Tourism grew by 2.1 times in Jan-Mar’23 compared to Jan-Mar’22.

with 25% share.
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Among the Digital Platforms, Desktop Display topped with 43% share of Ad Insertions followed by Mobile Display
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() Note: Figures are based on Ad Insertions for Digital; Travel and Tourism* = Travel & Tourism including Ecom-Travel & Tourism Period : Jan-Mar23




Disclaimer

TAM has made every effort to ensure that the information in this report is appropriate/correct, however TAM does
not assume and hereby expressly disclaim any and all liability to any party for any loss, damage, or disruption caused
by errors or omissions, whether such errors or omissions result from negligence, accident, or any other cause. The
content of the report is only for information and awéreness purposes only and not intended to substitute any
professional advice regarding its usages. Before any reference or use of this report in manner kindly connect with

TAM Media Research Pvt. Ltd. All rights including copyright reserved with TAM Media Research Pvt. Ltd.
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Website Link: www.tamindia.com For any queries write to: taminsights@tamindia.com
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