Advertlsmg Trend for EVs

Period: Janca I NI H 0 ™ & HiNID K Q v i
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Television

During the periodJaa I NQH o> 9+ R O
TV surged by almo&t Timeswhereasoverall Two
Wheelersad volumes increased I8¢obas

compared to Jasa | NXQQH H

OkayaFaastF4was the leading brand in EV Segment
with 39%share of ad volumes during Janl NXQ H o

SuzukiAveniswas the topbrandin overall Two
2 KSSt SNE Q OkayaBeadtds dnd thgr 450
Xwere EVs among the Top 10 brands
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Period : JarMa r 0 2 Mair @ 2 3avidrah)i |

Ad space in EV Segment surged bytimesduring
Jana | NQH o O2 Yial WERR HO 2 WI

The period Jama | NXQH o S BUIGK&IS y O
overallTwo2 K S S fa8dgdce&as compared to Jan
al NQHH

Ather 450 Xwas thetop brand in EV segment with
60%share followed byJoy EBike Mihos with 11%

Bajaj Platina 110 AB®pped among thérands in
overall Two Wheeler advertisingther 450 Xwas
only EV among the Td®.
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Period : JarMa r d JadM air @ 2 3*Mdrch)i |

Ad volumes of EV Segment for Two Wheelers

increased bys.2 TimednJana  NQXHOo 2 @S

period for the last year 7
LY 20SN}ftf ¢g2 2 K&SNROMA
witnessed increase Gi%in ad volumeascompared

toJanra I NXQQH H

Total9 brandswere presentn the EV Segment during
Jana | NXashdmpere Magnus Ebeading the list

Yamaha FZ S was the topbrand in overall Two 8 .
2 KSSt SNE Q; Ampere Maghus ExAnyd Hlectrio
Bikesand Ather 450Xwere EVs among the Tdg.

Digital

The period Jaa I NQH 0 2 dedliSeNiIdBdm |
ad insertions for EVs as compared to-dah NXQ H H
Looking at the trend by creative types il&isplay

andVideq Displayads saw44%drop whileVideo
ads witnesse@4%rise in EV ads

WardwizardSolution Indiawas the top advertiser
with 26%share of EV ad insertions followed By S
Motor Companywith 21%share

2 K SabverSiNgiTe@SMotor
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Ad Volumes fiwo WheeleYen TV

Indexed Growth in EV Ad Volumes
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A Duringthe periodJasa  NQHO X 9+ | R @2f dzYy Sa&imadasasNompated th dahH NRHa® | f Y2 &

Overall Two Wheelers Category

A 5dzZNAy3 (GKS
A Considering onyCE (Internal Combustidngine)TwoWheelers, ad volumes declined b$%in Jana I NJX2 H 0

Period : JanMar, 2022-23 (till March 11)

LIS N ZTiRo WhikejeGaa YoNdXes on>TeleRigod Mdreadeddsyover Jara | N H H
-2 KPDSINH MV v

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads



' ToplO Brands and AdvertisEfsveWheelers (EV Segnherity/ TrM

Top 10 Advertisers Top 10 Brands

Okaya EV 55% Okaya Faadt4 39%
Ather Energy 28% Ather 450 X 28%
Atumobile 8% Okaya Faadt2b 11%
Wardwizard Solution India 2% Atumobile Atum Vader 8%
Hero Motocorp 2% Okaya Freedom 4%
Nisiki Technologies 2% Joy EBike 2%
Parsuvi Motors 2% Hero Vida V1 2%
Klb Komaki 1% Poise Electric Scooter 2%
Amo Mobility Solutions 1% Parsuvi Motors 2%
Bgauss Auto 0.3% Komaki Electric Vehicle 1%

A TheTop 2advertisers for EV Segment together ad@3%6shareof ad volumes wittOkayaEV (55%bn topduring Jara | NXQH o ®
A OkayaFaastF4was the leading brand in EV Segment v@8%oshare of ad volumes during Jan NXQH o &

Overall Two Wheelers Category
A TVSMotor Company (33%)as the top advertise©OkayaEV, Ather Energy Atumobile and Wardwizard Solution Indiawere EV

advertisers among the Top 10.
A SuzukiAveniswas the topbrand followed byBajaj Pulsar N16@kayaFaastF4and Ather 450 Xwere EVamongthe Top 10 brands.

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jan- AOB8 ¢ o



' Top Channel Genres prefergdddnyvertiseafdweNheelersnTV TrM

Channel Genres

News 77%
Movies 9%
GEC 8%
Religious 3%
Sports 1%
Others(4) 2%

A The topchannel genres for EV advertisiwgre NewsandMovies, with news being the dominant genre accounting 7@fsof the
total.

Overall Two Wheelers Category

A NewsandMoviesgenres were on top witd1%and21%share of overall category ad volumes respectively.

Note: Figures are based on Secondages for TV; Commercial ads only; excluding promos and social ads Period : Jan- AOB8 ¢ o ‘
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AdSpacdorTweNheelen PRINT

Indexed Growth in EV Ad Space
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Index:Jana | NQRHHT Mmnn

A Adspace in EV Segmesiirgedby 7.7 timesduring Jara  NQH o  O2 Yiall MR HiP2 WI v

Overall Two Wheelers Category
A TheperiodJaa | NXQH o S BUISKARWESSR t f ¢ ¢ 2spatekas @hpamdt@dant R H H
A Considering only ICE (Internal Combustion Engine) Two Wheelers, ad veawi9ogrowth in Jana I NJXQ H 0

Period : JanMar, 2022-23 (till March 11)

-2 KDSINH MVid v

Note: Figures are based on Col*Cmsfor Print; Exclude House ads



' Topl0 Brands and AdvertisefevdWVheelers (EV SegmemRRINT TrM

Top 10 Advertisers Top 10 Brands

Ather Energy 73% Ather450 X 60%
WardwizardSolution India 11% JoyE-Bike Mihos 11%
Greave<lectricMobility 11% Ather Electric Scooter 10%
Pur Energy 2% AmpereMagnus Ex 8%
Bgauss Auto 1% AmpereZeal Ex 3%
TunwalEBike India 0.8% Ather 450 Plus 2%
Ivoomilnnovation 0.4% Bgaus$8g D15 1%
SilvelinePowerStation 0.3% Ather450x Gen 3 1%
AmoMobility Solutions 0.3% PureEv Motorcycles 1%
HopElectricMobility 0.2% TunwalEBike Range 1%

A TheTop 2 advertisers accounted for more ti8i%of EV adspace withAther Energyleading thelist.
A Ather 450 Xwas the leading brand in EV segment Wit share followed byJoy EBikeMihos with 11%

Overall Two Wheelers Category

A BajajAuto (24%)Yoppedamong the advertisersAther Energy WardwizardSolution Indig Greaves ElectriMobility and PurEnergy
were EV companies present among the overall Top 10 advertisers.

A BajajPlatina 110ABStopped among the brandgither 450 Xwas only EV among the Top 10 Brands.

Note: Figures are based on Col*Cmsfor Print; Exclude House ads Period :Jan- AOB8 ¢ o



NewspapdPublication Language and Geitwedtheelensa PRINT TrM

Publication Language

Hindi 27%
English 21%
Marathi 11%
Telugu 10%
Kannada 9%

Others(8) 22%

A Top5 Publication Language of EV Segmentt&dsharewith Hindi (27%)eing on top followed b¥English(21%)

Overall Two Wheelers Category
A Top 5 Publication Languages (Overall) accounte81®6d K I NS 2 ¥ & S Ohe ZdgR publitaion Ergliages wetiadi
(38%)and Tamil (12%).

Note: Figures are based on Col*Cmsfor Print; Exclude House ads Period :Jan- AOB8 ¢ o



Zone wise Advertising seM&SegmentTafWheelelis PRINT TrM

South Zone 42%

WestZone 27%

North Zone 21%

East Zone 11%
Karnataka Maharashtra Uttar Pradesh Bihar
Tamil Nadu Gujarat Rajasthan Jharkhand

Ve

A North Zonesecured # position with42%share ofTwo Wheelers (EV Segmerjivertising in PrintluringJana ' NXQXH o &

A Maharashtra& Karnatakawere top 2 states ifPan India

Overall Two Wheelers Category
A South Zonesecured #t position with36%shareof overall Two Wheelersadvertising in Print during Jam | NXQ H 0
A Maharashtraand Tamil Naduwere the Top 2 states iBan India

Note: Figures are based on Col*Cmsfor Print; Exclude House ads Period :Jan- AOB8 ¢ o
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Ad Volumes felectridwdNheelesnRADIO
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Indexed Growth in EV Ad Volumes
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Index:Jana  NQHHT Mnn

A Advolumes of EV Segment for Two Wheelers increasetlbyimesin Jana | NXQ H 0

Overall Two Wheelers Category
A Jana | NXQH o

Note: Figures are based on secondagesfor Radio; only commercial ads, excluding promos and social ads

g AUy S 8%iddd volurye® a&Brhpar&d ta2)da I NXQ H H
A Considering only ICE (Internal Combustion Engine) Two Wheelers, ad vdiomesd byl4%in Jana I NXQH 0
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Period : JanMar, 2022-23 (till March 11)



ToBrands and Advertisgisvo Wheelers (EV Segmé&tDIO

Greave<£lectricMobility
AmoMobility Solutions
Ather Energy

Bgauss Auto
OkinawaAutotech

Goeen EVehicles
SaboaGroup Of Industries
WardwizardSolutionindia

47%

35%

14%
1%
1%
1%
1%

0.1%

AmpereMagnus EX 47%
AmoElectric Bikes 35%
Ather450 X 14%
Bgausd$g D15 1%
OkinawaScooters 1%
GoeenE Vehicles 1%
BirlaE Bike 1%
Bgauss 0.3%
JoyE-Bike 0.1%
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A Total8 advertisers promotedEVs duringhe period Jara | NX) H @GreavasiElctric Mobilitleading the list withd 7% share.

A Total9 brandswere presentin the EV Segment during the period dah NI H dAmpere M&nuEx (47%)eading thelist.

Overall Two Wheelers Category

A Yamaha Motor Indiavas the top advertiser witR6%share.Greaves Electric MobilityAmo Mobility Solutionsand Ather Energy

were EV companies among the Top 10 advertisers.
A YamahaFZSFi (26%)wvas the top brandAmpereMagnusEx Amo ElectricBikesand Ather 450 Xwere EVs among the Top 10 brands

Note: Figures are based on secondagesfor Radio; only commercial ads, excluding promos and social ads Period :Jan- AOB8 ¢ o




Statewise share BVadvertisingnRADIO T’M
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m Andhra Pradesh
Maharashtra
m West Bengal
m Gujarat
m Rajasthan
19% m Tamil Nadu
m Delhi

m Uttar Pradesh

m Karnataka

14%

= Kerala

A Andhra Pradeslhwas the top state witt20%share of EV ad volumes followed lgharashtrawith 19%share during Jaa I N H o @

Overall Two Wheelers Category

A Tamil Naduwas the top state witlB3%share2 ¥ 2 SN} t t ¢ g2 2 KS S byMhdrashttakth BHshaledBiag T 2 €
Jana I NXQH o

Note: Figures are based on secondagesfor Radio; only commercial ads, excluding promos and social ads Period :Jan- AOB8 ¢ o



Zone wise Advertisingre dtEV AdvertisiogRADIO TrM

WestZone 32%
SouthZone 31%
North Zone 23%
EastZone 14%

A West Zonetopped for EV advertising witB2%share of ad volumes closely followed ®guth Zonewith 31%share inJana I N H 0

Overall Two Wheelers Category

A SouthZonetopped for2z @ S Nivof Wheekadvertising withb1%share closely followed bByestZonewith 29%share inJan
al NXQHO

Note: Figures are based on secondagesfor Radio; only commercial ads, excluding promos and social ads Period :Jan- AOB8 ¢ o
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